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NON-PROFIT ARTS ORGANIZATIONS AND THEIR AUDIENCES

AN ECONOMIC ENGINE
FOR MARYLAND
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EMPLOYMENT IMPACT

ACROSS MARYLAND, JOBS SUPPORTED BY THE NON-PROFIT ARTS SECTOR
PUMP $422 MILLION BACK INTO COMMUNITIES THROUGH SALARIES EARNED.
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SOURCE: Maryland State Arts Council, DataArts, Fiscal Year 2015, Department of Commerce Office of Research



AUDIENCE IMPACT

MARYLANDERS VALUE AND ENGAGE WITH THE ARTS.
IN ADDITION, THE ARTS PROVIDE MANY OPPORTUNITIES
FOR LEARNING AND CULTURAL ENRICHMENT.
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ABOUT ECONOMIC

IMPACT OF THE ARTS

IN MARYLAND FY 2015:

The study’s statistics come from
299 Maryland arts organizations
producing or presenting the arts
around the state, that receive
grants from the Maryland State
Arts Council (MSAC), for ongoing
support of their operations and
programs. The study, conducted
by the Department of Commerce,
utilized the DataArts data supplied
by MSAC FY 2015 grant recipients.
The study does not include the
economic impact of for-profit arts
organizations and the activities of
individual visual, performing and

literary artists.
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For assistance using this publication, contact the MSAC at 410.767.6555 or
MD Relay TTY: 7-1-1 or 800.735.2268 for individuals who are deaf or hard of hearing.

Individuals who do not use conventional print may obtain this publication
in an alternate format by request.



